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When her employer filed for Chapter 7 bankruptcy protection and shut 
down a year ago, Farissa Alexander did something not on her radar: 
She launched Radio Link Media, a marketing and radio buying busi-
ness.
 “The first two months were pretty tough,” recalls Farissa, 
who flipped the business model of her former employer and began 
building a client list of ad agencies rather than radio stations. “I called 
the agencies I had worked with previously and convinced them to use 
my services to buy radio time.”
 These days, people like Farissa have ample company. 
Those laid off are discovering that the recession has a silver lining: 
business ownership. 
 Like many start-ups, Farissa worked from home building her 
client base and learning the financial side of running a business. She 
had to determine what kind of legal business structure to establish 
(she chose a LLC) and how to handle bookkeeping and billing. She 
hired a marketing company to design a Web site and small brochure, 
and she’s spent a great deal of time building an e-mail list.
 Within four months, her fledging business was doing well 
enough that she leased shared office space in the John Hancock Cen-
ter. In June, she hired her first employee. 
 Recently, she became certified as a minority and women’s 
business enterprise to benefit from some of the federal stimulus pack-
age programs. In July, she completed her first “request for proposal” to 
the federal government to place all their African-American radio buys 
about the 2010 U.S. census.
 “The government will be one of the biggest spenders in 
2010,” she observes. “I want the business to be in a position to take 
advantage of the opportunities.”
 

                    
 Marcie Hill, a fromer human resources executive, used a 
layoff to start The Write Design Company, a service company that 
provides copywriting, editing, research and social media expertise to 
help small business owners.  To date, she has ten clients. 
 “I like the freedom to select my own clients,” she says. “I 
couldn’t do that before.”
 That independence has enabled her to spend time on an-
other passion – a blog called “Shorty in da House,” which offers a 
free online newsletter and other inspirational information geared to 
families. If she can obtain grant money, she’d like to start another blog 
where students would be paid to post writing and photography and 
build a portfolio that could help them get into college.
 The dream of starting a business can have unexpected 
twists and turns. When Victoria Vanourek, a certified sommelier, was 
laid off from her job at an upscale hotel, she used the setback to start 
Wine? Not Enterprises, a wine consulting business for independent 
restaurants, bars and lounges. She walked the neighborhoods in ar-
eas with a specific demographic to make contacts that would lead to 
business. She also tried to hire a friend to build a Web site, but the site 
(and the friendship) came to a halt when Victoria asked her friend to 
sign a contract.
 “That taught me there will be snafus,” she says. “I wanted 
to use close friends to help me, but they may not be as accessible as 
you think.”
 Victoria worked on her business plan for three months while 
she held a part-time wine steward job at another hotel. When she real-
ized that the business would take longer to be profitable than originally 
anticipated, she began working full-time at the hotel to obtain health 
insurance and other benefits.
 “With the progress I’ve made, there’s no turning back,” she 
says. “I’ve learned there are moments of self-doubt and lots of fear. 
But I’ve been driven by the chance for success.”  
 All three women underscore the importance of accepting 
that fear is part of the process, that not everyone around you will be 
supportive and that there may be stumbling blocks along the way. 
Those who want to start a business should surround themselves with 
supportive people, take the time to develop a business plan and learn 
new skills to help the start up succeed.
 “Don’t be afraid to move forward,” advises Marcie. “Once 
you remove the fear, the sky’s the limit.”
 Farissa adds: “Women have awesome ideas. They shouldn’t 
be afraid to take that big step.” n
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MAY BE THE PERFECT CHANCE 
TO BRANCH OUT ON YOUR OWN

Farissa Alexander found the recession’s silver lining. 
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